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Abu-Ghazaleh Marketing Diploma

Purpose:

This program equips participants with modern
theories and practical methods to prepare for a career
in marketing. Marketing is an essential element in
business and the most important component in any
company connecting all departments.

Beneficiaries:
People interested in working in marketing, sales and
management department College and university graduates.

Program duration:
(300) hours long running over nine months.

Language used:
Arabic and English.

Certificate:

The certificate gained from this diploma is accredited by
the Ministry of Higher Education. This certificate is
granted after passing the final exam and attending at
least 85% from the overall program hours.

Noting that the training diploma does not qualify the student to
acquire an academic degree and no credit hours will be
calculated in case he/she wishes to get an academic degree.

Trainers:
Our staff consists of certified trainers who are experts
in the marketing field.

Required documents:

1. A copy of your passport or ID card

2. A passport size picture

3. A copy of'the last acquired college / university certificate.
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Marketing Research 4 sail) &ilasy)
Marketing Management G s-3ll 5 1)
Personal Selling (ol aull
Service Marketing <ledall 3; o
Customer Focus ¢3eall e 3 5l
International Marketing (sl (32 gusill
Marketing Strategies (3 sl clbiag) jiul
Branding and Brand Management 4 tadll Sladtall 3 510
Consumer Behavior <llgiuall &l gl
Sales Management el 310
Social Media elia¥) Jual sill Jilu
Digital Marketing (s3SI (& gl
Customer Relationship Management sl SEe 3 )
Market Segmentation (3} sw¥) auds
Marketing Planning & Campaigns 45 il Seall 3 1ol 5 (3 guatl) Jaylads
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Guide To Success alaill aljggyi JUh @b
Business Writing Skills il 5 Jilu )l 4,US
Communication Skills and Time Management <8 51l 3 )30 5 Juai¥) &l jlea
Stress Management Jeall Lo s 5 )10
Emotional Intelligence s&hlall ¢S
Negotiation Power g staill &l jlea
Advanced Excel - Y+ )+ axiia Jus|
Total | & saxall

Tel. 065100900 |
Email. tag-knowledge@tag.global | Website. tag-knowledge.com

Fax. 065100901 | Ext.2033,1720




